


The song is a recognition of Starlight’s compassionate work. 
“When Bill and Dean brought this song to me, I instantly felt connected to its message of shining a 
little light into the lives of people who need it most,” said Warwick.  

“As an expression of our belief of putting positive energy into the world and using our talents to 
make a difference,” said Goldstein, “we are all happy to donate the proceeds from the song to 
Starlight, so that it may benefit families struggling with childhood illness for decades to come.” 

“Starlight” is available for download on all major download services, including Amazon and iTunes. 
To learn more, visit Starlight’s press room. 

 
  

  

Do Good for Starlight 

Help Starlight Children's Foundation every time 
you shop online and search the web by 
downloading the GoodSearch/GoodShop toolbar!  
  

Each time you shop at one of more than 1,300 participating top stores (from Amazon to Zazzle!), 
Starlight will earn a percentage of the purchase price - at no extra cost to you (you may even save 
money, as the toolbar provides coupons and deals)! It also includes a search box, so each time you 
search the web, about a penny is donated to Starlight.  
  
Be sure to log onto GoodSearch.com on October 20, as our Global Fairy Godmother Jamie Lee 
Curtis will be profiled under the site's "Who's Doing Good?" page, and on October 21 when 
Starlight will be featured as GoodSearch's "Charity of the Day."  

 
 

 
Qdoba Mexican Grill Launches Qmmunity with a Focus on Fun Centers 

In late 2008, Qdoba Mexican Grill 
selected Starlight as its national charity 
partner as part of its Qdoba Cares 
program, and Colorado-based Qdoba 
has already helped hundreds, if not 
thousands, of seriously ill children and 
their families through its own outreach 
and in its sponsorship of Starlight Fun 
Center mobile entertainment units.  

As part of its Qdoba Cares program and 
in partnership with Starlight, Qdoba has 
just launched Qmmunity, an online 
campaign that honors everyday people 
who dedicate time and energy to 
improve their own communities. 
Through an easy online nomination and 
voting process, one Qmmunity star will 
be chosen to receive a grand prize—a 
$5,000 donation to the charity of his or her choice and a Fun Center donated to a hospital on 
Starlight’s wait list near where the winner resides. Additionally, as part of the Qmmunity campaign, 
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Qdoba will donate $1 to Starlight (up to Qdoba’s annual commitment of $50,000) for every action 
visitors take on the Qmmunity site, including submitting a nomination, voting for a nominee, 
Tweeting about a nominee, posting about the program on Facebook, and making a public pledge to 
better their community. 

We need your help ! Between now and November 1, visit www.qdobaqmmunity.com to nominate a 
community star and/or take some actions that really will make a difference! For more information, 
read the press release. 

 
 

 
Little Pickle Press Releases First Book, What Does It Mean To Be Global? 

Starlight is thrilled to announce the launch of Little Pickle 
Press’s first children’s book, What Does It Mean to Be Global? 
This is the first of a three-part series that includes What Does 
It Mean To Be Green? to be released in Spring 2010 and What 
Does It Mean To Be Present? to be released in Fall 2010. 
Starlight will receive 10 percent of the purchase price of each 
book in the series, which will retail for $16.95 through 
www.littlepicklepress.comand other book sellers. 

What Does It Mean to Be Global is already generating a buzz in 
the children’s book community! It recently became an award-winner in the Children's Picture Book: 
Hardcover Non-Fiction category of the National Best Books 2009 Awards, sponsored by USA Book 
News! 

Little Pickle Press’s books are designed to helping parents and educators cultivate conscious, 
responsible little people by inspiring its readers to help children in need, celebrate diversity and 
protect the environment. All books are printed using recycled paper, soy inks and green packaging.

To learn more about the book and the partnership with Starlight, read the press release. 

  

  
  

Have you been forwarded this email and would like to join 
our mailing list? Visit our eNews subscription page. 

 
Click here if you do not want to receive further emails.
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